








E&P Information and 
Data Management
Tuesday 10th - Wednesday 11th February 2009, 
Copthorne Tara Hotel, London

Visit our website to download a brochure at
www.smi-online.co.uk/09epdata.asp 

(A) A Practical Guide to Creating a Robust Information
Management (IM) Framework

AM: 9th February 2009, Copthorne Tara Hotel, London         
In association with: Venture Information Management

(B) Methods & Open Standards for E&P Data Collection & Distribution
PM: 9th February 2009, Copthorne Tara Hotel, London         

In association with: Petrolink

(C) Metadata & Ontologies: Leveraging their full value
AM: 12th February 2009, Copthorne Tara Hotel, London        

In association with: Flare Solutions

PLUS THREE HALF-DAY WORKSHOPS

The 2009 E&P Information and Data Management will encourage attendees to take a fresh 
look at the processes and practices they use.  The programme will examine not just Information 
and Data Management activities, but the impact these actions have on the business as a whole.   

As well as providing an update on recent developments in the industry 
the conference will try to answer some of these questions: 

How can investment in information and data management be justifi ed? 
How can we demonstrate ROI? 
Can
What can the E&P industry learn from other industries?

Advisory Board Includes: 
John Adams, Project Manager, ConocoPhillips
Luigi Salvador, Chief Knowledge Offi cer, E&P, Eni
Alan Smith, Managing Consultant, Paras Consulting

Key speakers include: 
Al Kok, Content Data Management Group Lead, Saudi Aramco 
Eric Toogood, Diskos Manager, Norwegian Petroleum Directorate
Flemming Rolle, Dong Norge
Achim Kamelger, OMV Exploration 
and Production 
Ellen Hoveland, Hess Corporation
Mario Marco Fiorani, Manager, Data & Corporate Data Base, Eni 

SMi present their 11th annual conference

Organised and produced by:
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inner pipe diameter from the outer diameter

(so long as standard pipe sizes have been

used), and use that to calculate flow.

You can also join together several 3D

laser scanned models – for example if you

scan a plant room from different points, so

you can see everything, you can join the

models together so a computer has an under-

standing of the whole room. 

Or you can join together a 3D laser

scan of a piece of equipment, with a 3D laser

scan of the plant room, to see how the new

equipment will look like when it is imple-

mented, and what might get in the way.

You can see, for example, what items

might get in the way of the new equipment,

such as railings and other pipework. You can

make sure that the bolts will line up proper-

ly, so equipment can be screwed together.

You can work out how to minimise the

amount of welding you will need to do, be-

cause welding can require expensive plant

shutdowns.

If part of the plant is going to be demol-

ished, a laser image can be taken of the plant,

and then imported into CAD software, and

then people can identify exactly which

pieces of plant they want to demolish.

You can walk through the digitised fa-

cility and get familiar with it, before you vis-

it the actual plant room.

You can do initial quality assurance

checks on new equipment before it leaves

the manufacturing facility to be delivered to

the plant.

It could also be used to do studies for

corrosion, perhaps getting a much clearer

image using a laser than was possible using

digital cameras.

In the future, people might use head-

mounted displays while doing maintenance

jobs (rather than get their instructions from

a laptop or desktop computer nearby), and

the display will show instructions superim-

posed on the actual equipment. However in

order to do this, the computer will need to

have a highly accurate picture of the plant

layout, which is possible using systems like

this

Checking for obstacles
One important benefit is being able to check

that designs you did in the computer will ac-

tually work when you get onto the plant.

You know the kind of problem – when

you have a new piece of equipment which

looks as though it will fit on paper, but when

you install it, you suddenly discover a piece

of railing in the way, which needs to be re-

moved, making the job more complex and

lengthening the time of any shutdown to ac-

commodate the work.

With the Quantapoint tool, you can im-

port a model of the actual plant, taken using

the laser technology, into your computer aid-

ed design software and see exactly what will

get in the way – a piece of piping in the

wrong place, or a railing which needs to be

removed.

“You see if you will run into another

piece of equipment or not,” says Mr Flem-

ing.

Loading CAD into the image
It is possible to take a computer aided design

(CAD) model and load it into the 3D laser

scanned model, so you can (for example) see

how well a piece of equipment will fit onto

the existing platform, before you have built

it.

This means you can do verification of

your designs, from your office.

Many people have experience of get-

ting equipment onto the platforms and find-

ing that it doesn’t bolt into place properly.

“You can make sure it will bolt into

place properly,” says Millie Brinkly, head of

investor relations with Quantapoint.

“Sometimes, people don’t put the prop-

er bolt rotation on the spool – so if it was

sent to the field it would not have lined up.”

If the new part or additions have al-

ready been built, the oil company can check

they will fit properly, by scanning both the

platform and the new part. 

“You can go to a manufactures – scan a

spool – bring that office – and drop into the

actual platform to check they’ve built it to

the proper specifications,” says Mr Fleming.

“That’s been very successful for us.”

A new development is the ability to

project a piece of equipment developed in

CAD onto the photo of the plant.

This can be used to identify where you

are going to do the welding, and where you

can bolt equipment together rather than weld

it (welds need the plant to be shut down).

Overlay a laser drawn 3D image of the actual
plant (in grey) with the new equipment you
are modelling (in red and blue) – you can see
easily about possibly clashes which are hard
to imagine when you are drawing in 2D.
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Global Energy Talent – a new model for
recruitment
Global Energy Talent, based in India and the UK, is a new talent management consultancy for the energy
industry, which aims to go a lot further than traditional consultancies in developing long term
relationships with people, employers and colleges, and use the latest IT tools to help industry
professionals connect.

The company was founded in March 2008

and has around 50 staff, including 40 in In-

dia and about 10 in the UK. The mission,

says Yagya Ahuja, CEO, is “helping talent

in the energy sector find the right jobs and

be more effective.”

Mr Ahuja got the idea after being

headhunted himself and realising what a

painful experience it is. “I felt used without

feeling any aim,” he says. “I wasn’t given

any information. It was strung out over a

period of 6 months, it was low-touch don’t

call us, we’ll call you. I was sure there was

a better way,” he says.

“Global Energy Talent wants to re-

move the friction in finding or moving

jobs,” he says.

Mr Ahuja started his career as a field

engineer with Schlumberger on rigs in

Egypt, Iran and China, then spent five years

with BP as commercial manager for a gas

business in London.

The problem with many recruitment

consultancies, Mr Ahuja says, is that their

focus is all on transactions – since this is

how they make their fees – but other than

that, they don’t care about people too much.

“We said – don’t look at it as a trans-

action – look at it as a relationship,” says

Vikram Singha, VP marketing with Global

Energy Tal-

ent.

“We

take a wider

view of the

talent

ecosystem

in the ener-

gy industry.

We say to

people,

‘we’ll be

your life-

time career

centre’, and

to compa-

nies ‘we’ll

ensure you

get the right

person for

the right job

at the right place’”, he says.

For students, it believes it has an im-

portant role to play as an advisory service.

“Students say, there’s so much information

on the net, but how can I find the nuggets

that can help me in advancing my career,”

says Mr Ahuja.

“There’s a lot of excitement about the

industry but also lack of credible informa-

tion about it. A question we keep hearing is

how long will the current oil boom last and

how marketable are my skills? 

“We are launching a Campus-to-Cor-

porate training service to help students bet-

ter their skills for the energy industry.”

As well as recruitment, Global Energy

Talent also provide HR  consulting- help-

ing energy companies better tie their busi-

ness strategies to people policies and pro-

grams; and training – supporting organiza-

tions improve the skills of their employees.

Where oil is strong and talent is weak
The company intends to find technical staff

at a level of graduate and upwards, to work

on oil and gas projects in the Caspian re-

gion, Middle East and North Africa among

other areas, where, as Mr Ahuja puts it, the

“oil is strong but the talent is weak.”

The company has started by visiting

technical colleges in India – so far it has

collected and qualified 2500 engineering

students who are interested in the energy in-

dustry in the past 2 months, from the first 9

colleges it has built relationships with.

It will be expanding its campus pro-

gram to technical colleges in China and

Central Asia. 

The company has 20 senior technical

oil and gas experts in different technical

disciplines, who will evaluate and provide

career advice in those fields. “They want to

give back to the industry so that young pro-

fessionals can learn from their experi-

ences,” he says.

The experts will try to give people

useful advice that will help them advance

their careers, in areas such as entry into the

industry, company profiling, networking

and upgrading skills.

The company has developed a struc-

tured evaluation process, including an in-

depth technical evaluation with the subject

expert. These evaluations are made over the

phone or face to face.

“These experts are able to understand

and evaluate not only your technical capa-

bilities but also how you think in conflict

situations,” he says. 

Technology
The company has a plan to “leverage tech-

nology aggressively” to try to connect peo-

ple, Mr Singha says.

It wants to build up a social network

style system, where people can find out

people who have tried similar jobs to the

one they are considering, so they can ask

them directly about it.

The system will have some rules (eg

not to be too negative) otherwise compa-

nies might try to prohibit staff from using

it.

“We don’t want to push people, but

we can help you figure out what the net job

will be,” says Mr Singha.

“We take a wider view of the
talent ecosystem in the
energy industry.” - Vikram
Singha, VP marketing with
Global Energy alent.

“Global Energy Talent wants to remove the
friction in finding or moving jobs” - Yagya
Ahuja, CEO.



Satlynx is a leading global provider of satellite 
communications services with over 12,000 VSATs 
in more than 130 countries and offers pioneering 
satellite solutions to the oil & gas industry. 

We serve both upstream and downstream 
business from dispersed and hard to reach 
offshore rigs or maritime fl eets through large 
networks of gasoline stations, pipelines and 
production plants.

Stay in touch
 Connecting you and your business

Types of applications

Real time data

Monitoring systems

Broadband internet 

VoIP telephony

info@satlynx.com 
www.satlynx.com
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R5000, the industry’s most comprehensive 

release of E&P software, provides you unprecedented

levels of openness and integration.

Use the applications you want.

Access the data you need.

Optimize the workflows you create.

www.halliburton.com/decisionspace

R5000 :  Open for Innovation. Today.


